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Course Outcome(s) as per Blooms Taxonomy

At the end of the course the students should be able to:

CO1 htroduce tools & methods of economic analysis that will help the students in doing
| dvanced economic analysis such as Macroeconomics, Economics Analysis, Managerial
conomics and Economic Resources.
FOZ F’rovide economics student with a good understanding of micro-economics concepts.
CO3 amiliarize students to use the concepts to which they are introduced to facilitate analysis of

he functioning of the micro-economics.

f CO4 Pllustrate general equilibrium theories in context to business organizations.

COs5 nterpret the market situation on the basis of economic knowledge gained for business
rganization.

Books:

Text Books: [Principles of Micro Economics, H.L. Ahuja (Latest Addition), Sultan Chand and C
Delhi ( English and Hindi Versions.) ) . ompany, New
Principles of Economics, E. Case Karl and C. Fair Ray, Pearson Education Inc. (Latest Edition).

Reference dvanced Micro E ics Th
anced Micro conomics Theory, S.K. Misra and VK. Puri (2001), Hi
Books: u-bhshmg Ho_use, Bombay ( English and Hindi Versions). R ——
[} réc;;oeconomlcs - Thgpry and Applications, D. Salvatore (2006), Oxford University
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Practical Questions . - chers| 10
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3 /Lr lly Short keys, Setting up Inventory Information, Inventory VORETE ‘
Information. : - i 15
Excel — Beginner Main Focus of Training Content: Getting Started with Excel ldentify the .
4 in Worksheets Customize the Excel k

Elements of the Excel Interface Navigate and Select Cells

Interface Create a Basic Worksheet Performing Calculations in an Excel Worksheet Create

Formulas in a Worksheet Insert Funictions in a Worksheet Reuse Formulas Modifying an Excel

Worksheet Edit Worksheet Data Find and Replace Data Manipulate Worksheet Elements :
/ Excel - Inserting and Deleting Worksheets Renaming, Moving, and Copying Worksheets 15

h

Splitting and Freezing a Window Creating Headers and Footers Hiding Rows, Columns,
Worksheets, and Windows Setting the Print Area Adjusting Page Margins and Orientation

dding Print Titles, Gridlines, and Row and Column Headings Adjusting Paper Size and Print
Scale Printing a Selection, Multiple Worksheets, and Workbooks Working with Multiple
Workbook Windows, Creating a Template

Course Outcome(s )as per Blooms Taxonomy \
At the end of the course the students should be able to: \
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Attheendofth ecourse,the

Co1 To apply basic terms of inte
Cco2 Connect acquired knowledge and skills with practical problems in economic practice.
cOo3 To explain methods of iqtercst account and their best applications in practice.
CO4 To solve problems in th i i
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CO5 To solve problems in the area of probability, Average, Percentage
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8 , olé al Methods, Sultan Chand and So N i
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Books: gw. Ltd, amentals of Statistics, Anmol Publications
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E-commerce: organizing Themes, E-ct'Jmmercc

t and World Wwide Web: Ecommerce infrastruc

(B2C) busincss models, Major Business to Business (B2B)
w the Internet and

technical found
Digital markets and the ro:

UNIT ’ -
nerce : A Brief
business models

ture E-commerce

Introduction to E-comn
History, Understanding
and concepts, The intern¢
Business Models,

the web change business: strategy, structu )
Backeround, The Internet Today, Internet 11- The Future [nfrastructure, The World Wide

Web, The Internet and the Web : Fealures : -
& lts Significance, Traditional marketing Vs Digital

3. Fundamentals of Digital marketing . _ ir !
Marketing, Evolution of Digital Marketing, The Digital users In lndng, Digital marke':tl.ng
Strategy- Consumer Decision journey, POEM Framework, Segmenting & (.Iustom'sz!ng
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4. Display adverting, Buying Models, different type of ad tools, Display advertising
terminology, types of display ads, different ad formats, Ad placement techniques,

Important ad terminology, Programmatic Digital Advertising.
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5. Fundamentals of Social Media Marketing& its significance, Necessity of Social media

Marketing, Building a Successful strategy: Goal Setting, Implementation.
Face book Marketing, LinkedIn Marketing, Twitter Marketing, Instagram & Snapchat

marketing basics.
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CO1 I After Completion of the subject student should able to understand E — commerce concepts

|

After completion of this subject student Understand the basic concepts of technologies used i
of management information systems.

L@ Course Outcomes as per Bloom’s Taxonomy
[ Cco2

n the field

1C03 ‘ Student has the knowledge of the different types of management information systems.

CcO4 | Student Understand the processes of developing and implementing information systems.

CO5

Be aware of the ethical, social, and security issues of information systems.

oseph, E-Comme:rce: an Indian perspective, PHI

Text Books: F Kenneth C. Laudon, E-Commerce: Business, Technology, Society, 4th Edition, Pearson 2. S. J

Reference |l. Elias. M. Awad, “Electronic Commerce", Prentice-Hall of India Pvt Ltd

Books: 2. RaviKalakota, Andrew B. Whinston, "E i
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